
14.75% 36

26.64% 65

26.23% 64

6.56% 16

0.82% 2

13.11% 32

5.33% 13

6.56% 16

Q1 Which neighborhood do you live in?
Answered: 244 Skipped: 0

TOTAL 244

Oakland City

Adair Park

Capitol View

Capitol View
Manor

Pittsburgh

Sylvan Hills

The West End

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

Oakland City

Adair Park

Capitol View

Capitol View Manor

Pittsburgh

Sylvan Hills

The West End

Other (please specify)
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Q2 State your "Land Use" priorities for the State Farmers Market Site
Answered: 244 Skipped: 0

Retail

Job Center
(Industrial)

Job Center
(Office)

Education
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Childcare /
Early Learni...

Single-Family
Residential

Multi-Family
Residential

Health Care
Facilities
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Job Training

Restaurants

Entertainment
Venue

Restaurant
Spaces
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2.90%
7

18.26%
44

19.50%
47

21.58%
52

37.76%
91

 
241

 
3.73

37.61%
88

35.04%
82

16.24%
38

5.56%
13

5.56%
13

 
234

 
2.06

16.81%
40

38.24%
91

24.37%
58

9.24%
22

11.34%
27

 
238

 
2.60

Unnecessary Nice to Have Should Have Want

Definitely Want

Hotels + Motels

Senior Service

Physical
Fitness

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 UNNECESSARY NICE TO
HAVE

SHOULD
HAVE

WANT DEFINITELY
WANT

TOTAL WEIGHTED
AVERAGE

Retail

Job Center (Industrial)

Job Center (Office)
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20.85%
49

39.15%
92

16.17%
38

12.77%
30

11.06%
26

 
235

 
2.54

18.22%
43

30.51%
72

18.22%
43

15.25%
36

17.80%
42

 
236

 
2.84

52.79%
123

18.45%
43

14.59%
34

7.73%
18

6.44%
15

 
233

 
1.97

27.73%
66

21.85%
52

21.43%
51

10.08%
24

18.91%
45

 
238

 
2.71

16.53%
39

38.98%
92

22.88%
54

10.17%
24

11.44%
27

 
236

 
2.61

25.11%
58

42.42%
98

12.99%
30

6.49%
15

12.99%
30

 
231

 
2.40

1.23%
3

8.23%
20

9.47%
23

19.75%
48

61.32%
149

 
243

 
4.32

12.77%
30

33.19%
78

9.79%
23

16.17%
38

28.09%
66

 
235

 
3.14

2.10%
5

13.45%
32

10.92%
26

22.27%
53

51.26%
122

 
238

 
4.07

61.60%
146

22.78%
54

6.75%
16

3.80%
9

5.06%
12

 
237

 
1.68

25.85%
61

29.66%
70

23.31%
55

14.41%
34

6.78%
16

 
236

 
2.47

17.37%
41

27.97%
66

20.76%
49

16.53%
39

17.37%
41

 
236

 
2.89

Education

Childcare / Early Learning
Center

Single-Family Residential

Multi-Family Residential

Health Care Facilities

Job Training

Restaurants

Entertainment Venue

Restaurant Spaces

Hotels + Motels

Senior Service

Physical Fitness
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Q3 What kind of Food Business is most needed at the State Farmer's
Market site?

Answered: 243 Skipped: 1

48.92%
113

18.18%
42

7.36%
17

7.36%
17

6.93%
16

4.76%
11

3.46%
8

1.73%
4

1.30%
3

 
231

 
7.50

16.45%
38

24.24%
56

14.72%
34

6.49%
15

9.96%
23

9.96%
23

8.23%
19

6.49%
15

3.46%
8

 
231

 
6.15

2.21%
5

6.64%
15

11.06%
25

12.83%
29

11.06%
25

14.16%
32

19.47%
44

13.72%
31

8.85%
20

 
226

 
4.34

11.69%
27

19.05%
44

24.68%
57

19.48%
45

14.29%
33

6.06%
14

2.60%
6

1.30%
3

0.87%
2

 
231

 
6.54

3.52%
8

8.81%
20

10.13%
23

20.26%
46

18.50%
42

19.82%
45

7.93%
18

8.37%
19

2.64%
6

 
227

 
5.10

16.95%
40

15.25%
36

23.31%
55

13.14%
31

17.80%
42

5.51%
13

5.51%
13

1.69%
4

0.85%
2

 
236

 
6.48

1.33%
3

1.77%
4

1.77%
4

6.19%
14

7.08%
16

9.29%
21

21.24%
48

30.97%
70

20.35%
46

 
226

 
2.94

1.28%
3

5.13%
12

7.26%
17

12.82%
30

13.25%
31

22.65%
53

22.65%
53

13.25%
31

1.71%
4

 
234

 
4.33

2.11%
4

2.11%
4

0.53%
1

1.05%
2

1.58%
3

3.16%
6

6.32%
12

18.95%
36

64.21%
122

 
190

 
1.87

Grocery

Supermarket

Restaurant -
High-End

Restaurant -
Not High-End

Bar, Drinking
Places

Farmer's Market

Fast Food /
Quick-Service

Food Trucks

None

0 1 2 3 4 5 6 7 8 9 10

 1 2 3 4 5 6 7 8 9 TOTAL SCORE

Grocery

Supermarket

Restaurant -
High-End

Restaurant - Not
High-End

Bar, Drinking
Places

Farmer's Market

Fast Food /
Quick-Service

Food Trucks

None
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Q4 What kind of Retail options would your like to see on the site?
Answered: 241 Skipped: 3

7.21%
15

7.69%
16

14.90%
31

70.19%
146

 
208

 
1.52

8.37%
18

20.47%
44

59.07%
127

12.09%
26

 
215

 
2.25

11.26%
25

58.11%
129

18.02%
40

12.61%
28

 
222

 
2.68

76.92%
180

12.39%
29

5.98%
14

4.70%
11

 
234

 
3.62

Big Box

National Brands

Boutiques

Local, Small
Business

0 1 2 3 4 5 6 7 8 9 10

 1 2 3 4 TOTAL SCORE

Big Box

National Brands

Boutiques

Local, Small Business
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Q5 What would be your biggest fear about the redevelopment of the State
Farmer's Site?
Answered: 230 Skipped: 14
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Q6 What is your happiest hope for the State Farmer's Market Site?
Answered: 227 Skipped: 17
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Q7 What do you not want the most on the site?
Answered: 226 Skipped: 18
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Q8 Please prioritize the physical characteristics you'd like to see
incorporated on the site.

Answered: 244 Skipped: 0

Walkability

Safety Measures

Bike Trails

Vehicular
Accessibilit...
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Truck
Accessibility

Street- Level
Retail

Handicap
Accessibility

Greenspaces /
Open spaces
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Performance
Spaces

Iconic Artwork

Historical
Markers

Wayfinding
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0.41%
1

0.82%
2

7.41%
18

9.05%
22

82.30%
200

 
243

 
4.72

0.84%
2

2.52%
6

12.18%
29

14.29%
34

70.17%
167

 
238

 
4.50

5.00%
12

10.00%
24

16.67%
40

23.33%
56

45.00%
108

 
240

 
3.93

13.45%
32

26.05%
62

29.41%
70

11.34%
27

19.75%
47

 
238

 
2.98

36.86%
87

31.78%
75

24.58%
58

3.81%
9

2.97%
7

 
236

 
2.04

2.08%
5

11.67%
28

18.33%
44

22.50%
54

45.42%
109

 
240

 
3.98

0.42%
1

1.67%
4

18.75%
45

11.25%
27

67.92%
163

 
240

 
4.45

1.24%
3

5.37%
13

13.64%
33

16.12%
39

63.64%
154

 
242

 
4.36

8.37%
20

35.56%
85

13.39%
32

20.08%
48

22.59%
54

 
239

 
3.13

4.53%
11

16.05%
39

15.23%
37

21.81%
53

42.39%
103

 
243

 
3.81

5.42%
13

10.00%
24

14.17%
34

20.42%
49

50.00%
120

 
240

 
4.00

7.56%
17

18.67%
42

25.78%
58

21.33%
48

26.67%
60

 
225

 
3.41

1.26%
3

5.02%
12

17.15%
41

17.57%
42

59.00%
141

 
239

 
4.28

Unnecessary Nice to Have Should Have Want

Definitely Want

Multiple
Transit Options

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 UNNECESSARY NICE TO
HAVE

SHOULD
HAVE

WANT DEFINITELY
WANT

TOTAL WEIGHTED
AVERAGE

Walkability

Safety Measures

Bike Trails

Vehicular Accessibility +
Parking

Truck Accessibility

Street- Level Retail 

Handicap Accessibility

Greenspaces / Open
spaces

Performance Spaces

Iconic Artwork

Historical Markers

Wayfinding

Multiple Transit Options
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35.68% 86

40.66% 98

13.28% 32

7.05% 17

2.90% 7

0.41% 1

Q9 Would you be willing to make a monetary contribution towards the
creation of a community-generated "Murphy Masterplan" - so as to

influence how this site is redeveloped?
Answered: 241 Skipped: 3

TOTAL 241

No

Yes - Up to $50

Yes - Up to
$100

Yes - Up to
$250

Yes - Up to
$1,000

Yes - More
than $1,000

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

ANSWER CHOICES RESPONSES

No

Yes - Up to $50

Yes - Up to $100

Yes - Up to $250

Yes - Up to $1,000

Yes - More than $1,000
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Q10 Prioritize the socio-equity values that should be addressed in a
Community-Benefits Agreement from the sale of the State Farmer's

Market site.
Answered: 243 Skipped: 1

Affordable
Housing

Affordable
Retail

Permanent
Affordable...

Job Training
Programs
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Programs

Use of
Facilities...

Monetary
Contribution...

Creation of
Community Board

Recidivism
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Youth Training
Development

Childcare
Facilities

Community
Benefits...

Community
Building...
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6.22%
15

5.81%
14

14.94%
36

26.56%
64

46.47%
112

 
241

 
2.95

1.26%
3

1.67%
4

15.48%
37

34.31%
82

47.28%
113

 
239

 
2.87

7.50%
18

7.08%
17

21.25%
51

22.92%
55

41.25%
99

 
240

 
2.92

5.04%
12

10.50%
25

33.19%
79

30.25%
72

21.01%
50

 
238

 
2.31

2.61%
6

2.61%
6

33.04%
76

33.91%
78

27.83%
64

 
230

 
2.46

3.80%
9

3.80%
9

33.33%
79

30.80%
73

28.27%
67

 
237

 
2.53

2.11%
5

2.11%
5

20.25%
48

41.35%
98

34.18%
81

 
237

 
2.38

4.63%
10

6.02%
13

52.78%
114

23.61%
51

12.96%
28

 
216

 
2.40

Strongly Disagree Disagree Neutral Agree Strongly Agree

Preferred
Local Hiring...

Addressing
Homelessness

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

 STRONGLY
DISAGREE

DISAGREE NEUTRAL AGREE STRONGLY
AGREE

TOTAL WEIGHTED
AVERAGE

Affordable Housing

Affordable Retail

Permanent Affordable Housing

Job Training Programs

Use of Facilities Agreement

Monetary Contribution to
Community Organizations

Creation of Community Board

Recidivism
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2.10%
5

4.62%
11

20.59%
49

41.60%
99

31.09%
74

 
238

 
2.29

3.78%
9

6.72%
16

28.15%
67

38.24%
91

23.11%
55

 
238

 
2.17

30.84%
70

18.50%
42

42.73%
97

4.85%
11

3.08%
7

 
227

 
2.11

1.29%
3

3.02%
7

24.14%
56

47.84%
111

23.71%
55

 
232

 
1.98

0.85%
2

2.54%
6

19.07%
45

29.66%
70

47.88%
113

 
236

 
3.03

5.51%
13

4.66%
11

23.31%
55

34.32%
81

32.20%
76

 
236

 
2.46

Youth Training Development

Childcare Facilities

Community Benefits Agreement is
NOT Appropriate

Community Building Activities

Preferred Local Hiring Practices

Addressing Homelessness
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0.00% 0

0.00% 0

0.00% 0

0.00% 0

0.00% 0

0.00% 0

0.00% 0

0.00% 0

100.00% 203

0.00% 0

Q11 Please provide your email adress:
Answered: 203 Skipped: 41

ANSWER CHOICES RESPONSES

Name

Company

Address

Address 2

City/Town

State/Province

ZIP/Postal Code

Country

Email Address

Phone Number
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